
Entrepreneur Fair
Launch

Non-Profit

Please read the following directions and
the directions on your Non-Profit Bio

page. 

Each group has been randomly assigned a
non-profit. 

Product Brainstorm
You are tasked with brainstorming a

product that you can sell to generate
money for this organization. 

Product Design
You will need to design a prototype version of
this product. Make sure that the product is
relevant to the company. 

Remember, you are not selling the
product to this non-profit; you are selling
it for them. 

Product Pitch
You will need to create an engaging 10- to 15-

second sales pitch to your investor (the teacher).



JackSONVILLE HUMANE SOCIETY

The Jacksonville Humane Society helps animals in need.
They rescue pets, provide shelter and care, and work to
find them loving homes. They also offer programs that

teach people how to care for animals and keep pets safe
and happy.

STEP 1: INTRODUCTION
Read the organization's biography. 
Consider the following guiding questions:

What kind of product would generate money for
this non-profit?
Does this product align with the company's
mission?
How feasible is it to make this product?

STEP 2: VISUALIZE THE PRODUCT 
Draw a quick sketch of your product
Add labels, colors, or small notes to show what it
looks like and how it works.

STEP 3: CUSTOMER PERSONA
Think about who would buy your product.
Give them a name, age, or hobby.
Write why this person would support the organization.

STEP 4: MARKETING
A company name
Logo
A 1–2 sentence mission statement
A slogan or quick “hook” for their product
A 10–15 second pitch
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Each group has been randomly assigned a
non-profit. 

Product Brainstorm
You are tasked with brainstorming a

product that you can sell to generate
money for this organization. 

Product Design
You will need to design a prototype version of
this product. Make sure that the product is
relevant to the company. 

Remember, you are not selling the
product to this non-profit; you are selling
it for them. 

Product Pitch
You will need to create an engaging 10- to 15-

second sales pitch to your investor (the teacher).



Dreams Come True is a nonprofit organization in Jacksonville
that brings hope and happiness to children who are facing
life‑threatening illnesses. They help make special wishes

and dreams come true, like trips, meet-and-greets, or
meaningful experiences, so kids and their families can have

joyful moments during a hard time. 

STEP 1: INTRODUCTION
Read the organization's biography. 
Consider the following guiding questions:

What kind of product would generate money for this
non-profit?
Does this product align with the company's mission?
How feasible is it to make this product?

STEP 2: VISUALIZE THE PRODUCT 
Draw a quick sketch of your product
Add labels, colors, or small notes to show what it looks
like and how it works.

STEP 3: CUSTOMER PERSONA
Think about who would buy your product.
Give them a name, age, or hobby.
Write why this person would support the organization.

STEP 4: MARKETING
A company name
Logo
A 1–2 sentence mission statement
A slogan or quick “hook” for their product
A 10–15 second pitch

DREAMS COME TRUE
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Each group has been randomly assigned a
non-profit. 

Product Brainstorm
You are tasked with brainstorming a

product that you can sell to generate
money for this organization. 

Product Design
You will need to design a prototype version of
this product. Make sure that the product is
relevant to the company. 

Remember, you are not selling the
product to this non-profit; you are selling
it for them. 

Product Pitch
You will need to create an engaging 10- to 15-

second sales pitch to your investor (the teacher).



 Family Promise is a nonprofit in Jacksonville that helps
families experiencing homelessness or who are at risk of

becoming homeless. They provide temporary shelter, meals,
and support while working with families to help them find
stable housing and achieve independence. The organization

offers case management and connects families with
resources such as job assistance, school support, and

community services, helping parents and kids get back on
their feet. 

STEP 1: INTRODUCTION
Read the organization's biography. 
Consider the following guiding questions:

What kind of product would generate money for this
non-profit?
Does this product align with the company's mission?
How feasible is it to make this product?

STEP 2: VISUALIZE THE PRODUCT 
Draw a quick sketch of your product
Add labels, colors, or small notes to show what it looks
like and how it works.

STEP 3: CUSTOMER PERSONA
Think about who would buy your product.
Give them a name, age, or hobby.
Write why this person would support the organization.

STEP 4: MARKETING
A company name
Logo
A 1–2 sentence mission statement
A slogan or quick “hook” for their product
A 10–15 second pitch

FAMILY PROMISE OF JACKSONVILLE
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page. 

Each group has been randomly assigned a
non-profit. 

Product Brainstorm
You are tasked with brainstorming a

product that you can sell to generate
money for this organization. 

Product Design
You will need to design a prototype version of
this product. Make sure that the product is
relevant to the company. 

Remember, you are not selling the
product to this non-profit; you are selling
it for them. 

Product Pitch
You will need to create an engaging 10- to 15-

second sales pitch to your investor (the teacher).



 The MaliVai Washington Youth Foundation is a nonprofit in
Jacksonville, started by former professional tennis player

MaliVai Washington. It helps kids and teens grow and succeed
by offering after‑school and summer programs that combine
academic support, life skills lessons, and tennis. Students

get help with homework, learn essential skills like
teamwork and confidence, and have fun playing and learning
tennis. The foundation’s goal is to help young people reach

their full potential in school, on the court, and in their
communities.

STEP 1: INTRODUCTION
Read the organization's biography. 
Consider the following guiding questions:

What kind of product would generate money for this
non-profit?
Does this product align with the company's mission?
How feasible is it to make this product?

STEP 2: VISUALIZE THE PRODUCT 
Draw a quick sketch of your product
Add labels, colors, or small notes to show what it looks
like and how it works.

STEP 3: CUSTOMER PERSONA
Think about who would buy your product.
Give them a name, age, or hobby.
Write why this person would support the organization.

STEP 4: MARKETING
A company name
Logo
A 1–2 sentence mission statement
A slogan or quick “hook” for their product
A 10–15 second pitch

MALI VAI WASHINGTON YOUTH FOUNDATION
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Please read the following directions and
the directions on your Non-Profit Bio

page. 

Each group has been randomly assigned a
non-profit. 

Product Brainstorm
You are tasked with brainstorming a

product that you can sell to generate
money for this organization. 

Product Design
You will need to design a prototype version of
this product. Make sure that the product is
relevant to the company. 

Remember, you are not selling the
product to this non-profit; you are selling
it for them. 

Product Pitch
You will need to create an engaging 10- to 15-

second sales pitch to your investor (the teacher).



Kim’s Open Door is a nonprofit organization in Jacksonville that
helps children, families, refugees, and other community members in

need. They provide a safe place where kids can learn, grow, and
have fun by offering educational programs, arts and music, food

support, and community events. Their programs include after‑school
and summer activities, tutoring, art and sports, and monthly block

parties that bring people together. They also help with basic needs
like food through a mobile pantry and work with volunteers to

support kids and families so they can feel cared for and
encouraged.

STEP 1: INTRODUCTION
Read the organization's biography. 
Consider the following guiding questions:

What kind of product would generate money for this non-
profit?
Does this product align with the company's mission?
How feasible is it to make this product?

STEP 2: VISUALIZE THE PRODUCT 
Draw a quick sketch of your product
Add labels, colors, or small notes to show what it looks like
and how it works.

STEP 3: CUSTOMER PERSONA
Think about who would buy your product.
Give them a name, age, or hobby.
Write why this person would support the organization.

STEP 4: MARKETING
A company name
Logo
A 1–2 sentence mission statement
A slogan or quick “hook” for their product
A 10–15 second pitch

KIM’S OPEN DOOR
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Please read the following directions and
the directions on your Non-Profit Bio

page. 

Each group has been randomly assigned a
non-profit. 

Product Brainstorm
You are tasked with brainstorming a

product that you can sell to generate
money for this organization. 

Product Design
You will need to design a prototype version of
this product. Make sure that the product is
relevant to the company. 

Remember, you are not selling the
product to this non-profit; you are selling
it for them. 

Product Pitch
You will need to create an engaging 10- to 15-

second sales pitch to your investor (the teacher).



UCOM is a Jacksonville nonprofit that helps people facing hunger
and difficult times. UCOM offers a food pantry where families can
get groceries and meals, as well as mobile pantries that deliver

food to other community members. They also help seniors with
nutrition and work with people to find long‑term support, so

families don’t have to face crises alone. Their mission is to make
sure neighbors have food and support when they need it most.

STEP 1: INTRODUCTION
Read the organization's biography. 
Consider the following guiding questions:

What kind of product would generate money for this non-
profit?
Does this product align with the company's mission?
How feasible is it to make this product?

STEP 2: VISUALIZE THE PRODUCT 
Draw a quick sketch of your product
Add labels, colors, or small notes to show what it looks like
and how it works.

STEP 3: CUSTOMER PERSONA
Think about who would buy your product.
Give them a name, age, or hobby.
Write why this person would support the organization.

STEP 4: MARKETING
A company name
Logo
A 1–2 sentence mission statement
A slogan or quick “hook” for their product
A 10–15 second pitch

UCOM
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the directions on your Non-Profit Bio

page. 

Each group has been randomly assigned a
non-profit. 

Product Brainstorm
You are tasked with brainstorming a

product that you can sell to generate
money for this organization. 

Product Design
You will need to design a prototype version of
this product. Make sure that the product is
relevant to the company. 

Remember, you are not selling the
product to this non-profit; you are selling
it for them. 

Product Pitch
You will need to create an engaging 10- to 15-

second sales pitch to your investor (the teacher).



Sanctuary on 8th Street is a nonprofit that creates a safe,
welcoming place for children and families facing hard times. They

offer after‑school programs, summer camps, tutoring, and fun
activities to help kids learn, grow, and build confidence. Sanctuary

focuses on helping students with academics, social skills, and
healthy relationships, ensuring everyone feels supported and

valued. 

STEP 1: INTRODUCTION
Read the organization's biography. 
Consider the following guiding questions:

What kind of product would generate money for this non-
profit?
Does this product align with the company's mission?
How feasible is it to make this product?

STEP 2: VISUALIZE THE PRODUCT 
Draw a quick sketch of your product
Add labels, colors, or small notes to show what it looks like
and how it works.

STEP 3: CUSTOMER PERSONA
Think about who would buy your product.
Give them a name, age, or hobby.
Write why this person would support the organization.

STEP 4: MARKETING
A company name
Logo
A 1–2 sentence mission statement
A slogan or quick “hook” for their product
A 10–15 second pitch

SANCTUARY ON 8  STREETTH
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Please read the following directions and
the directions on your Non-Profit Bio

page. 

Each group has been randomly assigned a
non-profit. 

Product Brainstorm
You are tasked with brainstorming a

product that you can sell to generate
money for this organization. 

Product Design
You will need to design a prototype version of
this product. Make sure that the product is
relevant to the company. 

Remember, you are not selling the
product to this non-profit; you are selling
it for them. 

Product Pitch
You will need to create an engaging 10- to 15-

second sales pitch to your investor (the teacher).



Ortega Gardens is a care community in Jacksonville that
helps older adults, especially those with memory

challenges such as dementia or Alzheimer’s disease. Staff
work every day to keep residents safe, comfortable, and

happy by providing personalized care, activities, and a
friendly environment. The goal is to help residents enjoy

meaningful moments, stay engaged, and live with dignity and
respect. 

STEP 1: INTRODUCTION
Read the organization's biography. 
Consider the following guiding questions:

What kind of product would generate money for this
non-profit?
Does this product align with the company's mission?
How feasible is it to make this product?

STEP 2: VISUALIZE THE PRODUCT 
Draw a quick sketch of your product
Add labels, colors, or small notes to show what it looks
like and how it works.

STEP 3: CUSTOMER PERSONA
Think about who would buy your product.
Give them a name, age, or hobby.
Write why this person would support the organization.

STEP 4: MARKETING
A company name
Logo
A 1–2 sentence mission statement
A slogan or quick “hook” for their product
A 10–15 second pitch

ORTEGA GARDENS
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page. 

Each group has been randomly assigned a
non-profit. 

Product Brainstorm
You are tasked with brainstorming a

product that you can sell to generate
money for this organization. 

Product Design
You will need to design a prototype version of
this product. Make sure that the product is
relevant to the company. 

Remember, you are not selling the
product to this non-profit; you are selling
it for them. 

Product Pitch
You will need to create an engaging 10- to 15-

second sales pitch to your investor (the teacher).



Riverside Park United Methodist Church is a community
church in Jacksonville that welcomes everyone and helps

people grow in their faith. The church also conducts service
projects and outreach to help people in need, such as

serving meals, offering donated clothing, making prayer
quilts, and supporting community events. Their mission is to

share love and care with others and be a positive force in the
neighborhood. 

STEP 1: INTRODUCTION
Read the organization's biography. 
Consider the following guiding questions:

What kind of product would generate money for this
non-profit?
Does this product align with the company's mission?
How feasible is it to make this product?

STEP 2: VISUALIZE THE PRODUCT 
Draw a quick sketch of your product
Add labels, colors, or small notes to show what it looks
like and how it works.

STEP 3: CUSTOMER PERSONA
Think about who would buy your product.
Give them a name, age, or hobby.
Write why this person would support the organization.

STEP 4: MARKETING
A company name
Logo
A 1–2 sentence mission statement
A slogan or quick “hook” for their product
A 10–15 second pitch

RIVERSIDE umc
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