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Please read the following directions and
the directions on your Non-Profit Bio

page.

M NON-PROFiT

‘ ‘ Each group has been randomly assigned a
' ‘ non-profit.

PRODUCT BRaQINSTORM

You are tasked with brainstorming a
product that you can sell to generate
money for this organization.

4 PRODUCT DESiGN
+ You will need to design a prototype version of

this product. Make sure that the product is
relevant to the company.

Remember, you are not selling the
product to this non-profit; you are selling
it for them.

PRODUCT PITCH

You will need to create an engaging 10- to 15-
second sales pitch to your investor (the teacher).




JACKSONVILLE HUMANE SOCIETY

THE JAaCKSONViLLE HuMaNe SOCieTY HELPS aNiMalLS iN NeebD.
THEY ResCue PeTS, PROVIDE SHELTER aND CaRe, aND INORK TO
FIND THEM LOVING HOMES. THEY aL.S0 OFFER PROGRaMS THaT
T€aCH PEOPLE HO TO CaRe FOR aNiMalLS aND KeeP PETS SaFe
dND HaPPV.

STEP 1: INTRODUCTION
e ReaD THE ORGANiZaTiON'S BiOGRaPHY.
e CONSIDER THE FOLLOWING GUIDING QUESTIONS:
o WHQaT KiND OF PRODUCT INIOULD GENEeRaTe MONEVY FOR
THiS NON-PROFiT?
o DOES THiS PRODUCT aLiGN IiTH THE COMPaNV'S
MiSSiON?
o HOW FeaSiBLe iS iT TO MaKe THiS PRODUCT?
STEP 2: VISUALIZE THE PRODUCT
e DRaAAI a QUIiCK SKETCH OF YOUR PRODUCT
e ADD LaBeLS, COLORS, OR SMaLL NOTES TO SHOW INHaT iT
LOOKS LiKe aND HOW iT INORKS.
STEP 3: CUSTOMER PERSONA
e THINK aBOUT INHO INOULD BuY YOUR PRODUCT.
e GiVve THEM a NaMe, aGe, OR HOBEY.
e WRiTE NHY THiS PERSON NOULD SUPPORT THE ORGaNiZaTiON.
STEP U: MARRETING
A COMPaN¥ Name
LOGO
A 1-2 SENTENCe MISSION STaTeMENT
A SLOGaN OR QUICK “HOOK” FOR THEIR PRODUCT
A 10-15 SECOND PiTCH
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DREAMS COME TRUE

DReaMS COME TRuUe iS a NONPROFIT ORGANiZaTiON iN JACKSONViLLe
THaT BRINGS HOPE aND HaPPiNeSS TO CHILDREN INHO aRe FaCiNG
LiFe-THREATENING iLLNESSES. THeY HELP MaKe SPeCial. INISHeS

aND DReaMS COMeE TRue, LiKe TRIPS, MeeT-aND-GReeTs, OR
MEaNINGFUL EXPERieNCeS, SO KiDS aND THEiR FaMiLieS CaN Have
JOYFUL MOMENTS DURING a HaRD TiMe.

STEP 1: INTRODUCTION
e ReaD THE ORGaANiZaTiON'S BiOGRaFPHY.
e CONSIDER THE FOLLOWING GUIDING QUEeSTIONS:
o WHaT KiND OF PRODUCT INOULD GENERaTe MONEY FOR THIS
NON-PROFiT?
o DOES THiS PRODUCT aLiGN NIiTH THE COMPaN¥'S MiSSION?
o HOW FeaSiBLe iS iT TO MaKe THiS PRODUCT?
STEP 2: VISUALIZE THE PRODUCT
e DRAIN Q@ QUIiCK SKETCH OF YOUR PRODUCT
e ADD LaBeLS, COLORS, OR SMaLL NOTES TO SHOW INHQAT iT LOOKS
LiKe aND HOW iT INORKS.
STEP 3: CUSTOMER PERSONA
e THINK aBOUT INHO INOULD BuY YOUR PRODUCT.
e Give THEM a NaMe, aGe, OR HOBBY.
o WRITE NHY THIS PERSON INOULD SUPPORT THE ORGaNiZaTiON.
STEP U: MARKETING
A COMPaNY NaMe
LOGO
A 1-2 SEeNTENCe MiSSION STaTeMENT
A SLOGaN OR QUICK “HOOK” FOR THEiR PRODUCT
A 10-15 SECOND PITCH
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second sales pitch to your investor (the teacher).




FAMILY PROMISE OF JACRSONVILLE

( Family Promise

AL of Jacksonville

FaMiL¥ PROMISE iS @ NONPROFiIT iN JaCKSONViLLE THaT HELPS
FaMiLieS €XPERieNCING HOMELESSNESS OR INHO aRe aT RiSK OF
BECOMiING HOMELEeSS. THeY PROvViDe TeMPORaRY SHELTER, MeaLsS,
dND SUPPORT INHILE INORKING INIITH FaMiLieS TO HEeLP THEM FiND
STaBLe HOUSING aND aCHieve iNDEPENDENCE. THE ORGaNiIZaTIiON
OFFERS CaSe MaNaGEMENT aND CONNECTS FaMiLieS NIiTH
RESOURCES SUCH aS JOB aSSiSTaNCe, SCHOOL SUPPORT, aND
COMMUNITY SERVICES, HELPING PAaRENTS aND KiDS GEeT BaCK ON

THEIR FeerT.
STEP 1: INTRODUCTION
e ReaD THE ORGaANiZaTiON'S BiOGRaFPHY.
e CONSIDER THE FOLLOWING GUIDING QUEeSTIONS:
o WHaT KiND OF PRODUCT INOULD GENERaTe MONEY FOR THIS
NON-PROFiT?
o DOES THiS PRODUCT aLiGN NIiTH THE COMPaN¥'S MiSSION?
o HOW FeaSiBLe iS iT TO MaKe THiS PRODUCT?
STEP 2: VISUALIZE THE PRODUCT
e DRAIN Q@ QUIiCK SKETCH OF YOUR PRODUCT
e ADD LaBeLS, COLORS, OR SMaLL NOTES TO SHOW INHQAT iT LOOKS
LiKe aND HOW iT INORKS.
STEP 3: CUSTOMER PERSONA
e THINK aBOUT INHO INOULD BuY YOUR PRODUCT.
e Give THEM a NaMe, aGe, OR HOBBY.
o WRITE NHY THIS PERSON INOULD SUPPORT THE ORGaNiZaTiON.
STEP U: MARKETING
A COMPaNY NaMe
LOGO
A 1-2 SEeNTENCe MiSSION STaTeMENT
A SLOGaN OR QUICK “HOOK” FOR THEiR PRODUCT
A 10-15 SECOND PITCH
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second sales pitch to your investor (the teacher).




MALI VAI WASHINGTON YOUTH FOUNDATION

MaliVai Washingto

YOUTH FOUNDATION

THE MaLiVai WaSHINGTON YOUTH FOUNDQTION iS @ NONPROFIT iN
JaCKSONViLLE, STaRTED BY FORMER PROFESSIONaL TENNiS PLa¥eR
MaLiVai WaSHINGTON. IT HELPS KiDS aND TEeeNS GROW aND Succeeb
BY OFFERING aFTER-SCHOOL aND SUMMER PROGRaMS THaT COMBINE
dCabDeMiC SUPPORT, LiFe SKILLS LESSONS, aND TeNNiS. STUDENTS
GeT HeLP IITH HOMEINORK, LeaRN €SSENTial SKILLS LiKe
TEaMINIORK aND CONFiDENCe, aND Have FUN PLaViNG aND LEaRNiNG
TENNiS. THe FOUNDQaTION’S GOalL iS TO HELP YOUNG PEOPLE ReaCH
THEIR FULL POTENTiaL iN SCHOOL, ON THE COURT, aND IN THEiR

COMMUNITIES.
STEP 1: INTRODUCTION
e ReaD THE ORGaANiZaTiON'S BiOGRaFPHY.
e CONSIDER THE FOLLOWING GUIDING QUEeSTIONS:
o WHaT KiND OF PRODUCT INOULD GENERaTe MONEY FOR THIS
NON-PROFiT?
o DOES THiS PRODUCT aLiGN NIiTH THE COMPaN¥'S MiSSION?
o HOW FeaSiBLe iS iT TO MaKe THiS PRODUCT?
STEP 2: VISUALIZE THE PRODUCT
e DRAIN Q@ QUIiCK SKETCH OF YOUR PRODUCT
e ADD LaBeLS, COLORS, OR SMaLL NOTES TO SHOW INHQAT iT LOOKS
LiKe aND HOW iT INORKS.
STEP 3: CUSTOMER PERSONA
e THINK aBOUT INHO INOULD BuY YOUR PRODUCT.
e Give THEM a NaMe, aGe, OR HOBBY.
e WRITE NHY THIiS PERSON INOULD SUPPORT THE ORGaNiZaTiON.
STEP U: MARKETING
A COMPaNY NaMe
LOGO
A 1-2 SEeNTENCe MiSSION STaTeMENT
A SLOGaN OR QUICK “HOOK” FOR THEiR PRODUCT
A 10-15 SECOND PITCH
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KiM S;,0PEN DOOR

KiM'S OPEN DOOR iS @ NONPROFiIiT ORGaANiZaTiON iN JAaCKSONViLLe THaT
HEeLPS CHILDREN, FaMiLieS, ReFuGees, aNd OTHER COMMUNITY MEMBERS iIN
NeeD. THeY PROViIDE a SaFe PLaCe INHEeRe KiDS CaN LeaRN, GRON, aND
HaVve FUN BY OFFERING eDUCaTiONaL PROGRaMS, aRTS aND MUSIC, FOOD
SUPPORT, aND COMMUNITY EVENTS. THEIR PROGRaMS INCLUDE aFTER-SCHOOL
dND SUMMER aCTiViTieS, TUTORING, aRT aND SPORTS, aND MONTHLY BLOCK
PaRTieS THaT BRiNG PEOPLE TOGETHER. THEY aL.S0O HELP IITH BaSiC Neebs
LiKe FOOD THROUGH a MOBiLe PaNTRY aND INORK INIITH VOLUNTEERS TO
SUPPORT KiDS aND FaMiLieS SO THeY CaN FeeL CaReD FOR aND
EeNCOURaGeD.

STEP 1: INTRODUCTION
o ReaD THE ORGaANiZaTiON'S BiOGRaPHVY.
e CONSIDER THE FOLLOWING GUIDING QUESTiONS:
o WHaT KiND OF PRODUCT INOULD GENeRaTe MONeY FOR THiS NON-
PROFIT?
o DOES THiS PRODUCT aLiGN INITH THE COMPaNY'S MiSSiON?
o HOWW FeaSiBLe iS iT TO MaKe THiS PRODUCT?
STEP 2: VISUALIZE THE PRODUCT
* DRalNl a QUiICK SKETCH OF YOUR PRODUCT
e ADD LaBeLS, COLORS, OR SMaLL NOTES TO SHOW INHaT iT LOOKS LiKe
dND HOW iT INORKS.
STEP 3: CUSTOMER PERSONA
e THINK aBOUT NHO INOULD BuY YOUR PRODUCT.
e GiVe THEM a NaMe, aGe, OR HOBBY.
e WRiITE NHY THiS PERSON INOULD SUPPORT THE ORGaNiZaTiON.
STEP Y: MARKETING
A COMPaNY NaMe
LOGO
A 1-2 SENTENCe MiSSiON STaTeMENT
A SLOGaN OR QUICK “HOOK” FOR THEiR PRODUCT
A 10-15 SECOND PiTCH
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UCOM

UCOM iS Q@ JaCKSONViLLE NONPROFIT THaT HELPS PEOPLE FaCiNG HUNGER
aND DiFFiCULT TiMeS. UCOM OFFERS a FOOD PaNTRY INHERe FaMiLieS CaN
GeT GROCERiES aND MealLsS, aS INELL aS MOBiLe PaNTRieS THaT DeLiVeR
FOOD TO OTHER COMMUNITY MEMBERS. THEY aL.SO HELP SEeNiORS WiITH
NUTRITiON aND INORK INIITH PEOPLe TO FiND LONG-TERM SUPPORT, SO
FaMiLieS DON'T Have TO Face CRiSeS aLONe. THEiR MiSSION iS TO MaKe
SURE NEiGHBORS Have FOOD aND SUPPORT INHEN THEY NeebD IT MOST.

STEP 1: INTRODUCTION
o ReaD THE ORGaANiZaTiON'S BiOGRaPHY.
e CONSIDER THE FOLLOWING GUIDING QUESTiONS:
o WHaT KiND OF PRODUCT INOULD GENeRaTe MONeY FOR THiS NON-
PROFIT?
o DOES THiS PRODUCT aLiGN INITH THE COMPaNY'S MiSSiON?
o HOW FeaSiBLe iS iT TO MaKe THiS PRODUCT?
STEP 2: VISUALIZE THE PRODUCT
* DRalAl @ QUICK SKETCH OF YOUR PRODUCT
e ADD LaBeLS, COLORS, OR SMaLL NOTES TO SHOW INHaT iT LOOKS LiKe
dND HOW iT INORKS.
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e THiINK aBOUT NHO INOULD BuY YOUR PRODUCT.
e GiVe THEM a NaMe, aGe, OR HOBBY.
e WRiITE NHY THiS PERSON INOULD SUPPORT THE ORGaNiZaTiON.
STEP Y: MARKETING
A COMPaNY NaMe
LOGO
A 1-2 SENTENCe MiSSiON STaTeMENT
A SLOGaN OR QUICK “HOOK” FOR THEiR PRODUCT
A 10-15 SECOND PiTCH
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SANCTUARY ON 8™ STREET

Sancluary

on 8Th STreel

SaNCTuaRY ON 8TH STReEEeT iS a NONPROFIT THaT CReaTeS a SaFe,
INELCOMING PLaCe FOR CHILDREN aND FaMiLieS FaCiNG HaRD TiMES. THeY
OFFER aFTER-SCHOOL PROGRaMS, SUMMER CaMPS, TUTORING, aND FUN

aCTiViTieS TO HELP KiDS LeaRN, GROW, aND Buil.D CONFiDENCE. SaNCTuaRY

FOCUSES ON HEeLPiNG STUDENTS INiTH aCaDeMiCsS, SOCial SKiLLS, aND
HeaLTHY RELaTIONSHIPS, ENSURING EVERYONE FeeLS SUPPORTED aND
VaLueb.

STEP 1: INTRODUCTION
o ReaD THE ORGaANiZaTiON'S BiOGRaPHVY.
e CONSIDER THE FOLLOWING GUIDING QUESTiONS:
o WHaT KiND OF PRODUCT INOULD GENeRaTe MONeY FOR THiS NON-
PROFIT?
o DOES THiS PRODUCT aLiGN INITH THE COMPaNY'S MiSSiON?
o HOWW FeaSiBLe iS iT TO MaKe THiS PRODUCT?
STEP 2: VISUALIZE THE PRODUCT
* DRalNl a QUiICK SKETCH OF YOUR PRODUCT
e ADD LaBeLS, COLORS, OR SMaLL NOTES TO SHOW INHaT iT LOOKS LiKe
dND HOW iT INORKS.
STEP 3: CUSTOMER PERSONA
e THINK aBOUT NHO INOULD BuY YOUR PRODUCT.
e GiVe THEM a NaMe, aGe, OR HOBBY.
e WRIiTEe NHY THiS PERSON INOULD SUPPORT THE ORGaNiZaTiON.
STEP Y: MARKETING
A COMPaNY NaMe
LOGO
A 1-2 SENTENCe MiSSiON STaTeMENT
A SLOGaN OR QUICK “HOOK” FOR THEiR PRODUCT
A 10-15 SECOND PiTCH



l

000
1Q
234
5204L900
G829009

o

ENTREPRENEUR FaiR
LAUNCH

Please read the following directions and
the directions on your Non-Profit Bio

page.

M NON-PROFiT

‘ ‘ Each group has been randomly assigned a
' ‘ non-profit.

PRODUCT BRaQINSTORM

You are tasked with brainstorming a
product that you can sell to generate
money for this organization.

4 PRODUCT DESiGN
+ You will need to design a prototype version of

this product. Make sure that the product is
relevant to the company.

Remember, you are not selling the
product to this non-profit; you are selling
it for them.

PRODUCT PITCH
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ORTEGA GARDENS

AAAAA
AAAAA

ORTEGa GaRDENS iS a CaRe COMMUNITY iN JaCKSONViLLE THaT
HELPS OLDER aDUuLTS, eSPeCialLy¥ THOSEe WiTH MEMORY
CHalLLEeNGeS SUCH aS DEMENTia OR ALZHEIMER'S DiSeaSe. STaFF
INORK eVEeRY Da¥ TO KeeP ReSiDENTS SaFe, COMFORTaBLE, aND
HaPPY BY PROVIDING PERSONaLizeD CaRe, aCTiViTieS, aND a
FRIENDLY ENViRONMENT. THE GOaL iS TO HELP RESIiDENTS ENJOY
MEaNiNGFUL MOMENTS, STa¥ EeNGaGeD, aND Live WIiTH DiGNiTY aND
REeSPeCT.
STEP 1: INTRODUCTION
e ReaD THE ORGaNiZaTiON'S BiOGRaPHY.
e CONSIDER THE FOLLOWING GUIDING QUESTIONS:
o WHaT KiND OF PRODUCT INOULD GENEeRaTe MONeVY FOR THIS
NON-PROFiT?
o DOES THiS PRODUCT aLiGN WIiTH THE COMPaN¥'S MiSSION?
o HOW FeaSiBLe iS iT TO MaKe THiS PRODUCT?
STEP 2: VISUALIZE THE PRODUCT
e DRAIN @ QUICK SKETCH OF YOUR PRODUCT
e ADD LaBeLS, COLORS, OR SMaLL NOTES TO SHOW WHaT iT LOOKS
LiKe aND HOW iT INORKS.
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e Give THEM a NaMe, aGe, OR HOBBY.
e WRiTE WNHY THiS PERSON INOULD SUPPORT THE ORGaNiZaTiON.
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A SLOGaN OR QUICK “HOOK” FOR THEiR PRODUCT
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RIVERSIDE UMC

A

RiVERSIDE PaRK UNiTeD METHODIST CHURCH iS @ COMMUNITY
CHURCH iN JaCKSONViLLe THaT INELCOMES EVERYONE aND HEeLPS
PEOPLE GROW iN THEIR FaiTH. THE CHURCH aL.S0 CONDUCTS SERvVicCe
PROJECTS aND OUTREaCH TO HELP PEOPLE iN NeeD, SUCH aS
SERVING MealLS, OFFERING DONaTeD CLOTHING, MaKING PRaYeR
QUILTS, aND SUPPORTING COMMUNITY EVENTS. THEIR MISSION iS TO
SHaRe LOVe aND CaRe ITH OTHERS aND Be a POSiTive FORCE IN THE
NEeiGHBORHOOD.

STEP 1: INTRODUCTION
e ReaD THE ORGaNiZaTiON'S BiOGRAPHY.
o CONSIDER THE FOLLOWWING GUIDING QUESTIONS:
o WHaT KiND OF PRODUCT INOULD GENERaTe MONEY FOR THiS
NON-PROFiT?
o DOES THiS PRODUCT aLiGN WIiTH THE COMPaN¥'sS MiSSiON?
o HOW FeaSiBLe iS iT TO MaKe THiS PRODUCT?
STEP 2: VISUALIZE THE PRODUCT
e DRAIN @ QUICK SKETCH OF YOUR PRODUCT
o ADD LaBeLS, COLORS, OR SMaLL NOTES TO SHOWN INHaT iT LOOKS
LiKe aND HOW iT INORKS.
STEP 3: CUSTOMER PERSONA
e THINK aBOUT NHO INOULD BUY YOUR PRODUCT.
e Give THEM a NaMe, aGe, OR HOBBY.
e WRIiTE INHY THIS PERSON INOULD SUPPORT THE ORGaNiZaTiON.
STEP U: MARKETING
A COMPaN¥ NaMe
LOGO
A 1-2 SEeNTENCE MiSSION STaTeMENT
A SLOGaN OR QUiCK “HOOK” FOR THEIR PRODUCT
A 10-15 SECOND PITCH
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